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FOR MORE INFORMATION 
 
KCI (Ketchum Canada Inc.) has been retained to conduct this search on behalf of North York General 
Foundation. For more information about this Foundation leadership opportunity, please contact Ellie 
Rusonik, Associate Vice President by email at NYGF@kcitalent.com. 
 
All inquiries and applications will be held in strict confidence. Interested candidates should send resume 
and letter of interest to the email address listed above by May 27, 2020.  
 
At North York General Foundation, we are committed to fostering an inclusive and accessible 
environment. We are dedicated to building a workforce that reflects the diversity of the community in 
which we live, including those with disabilities. North York General Foundation is committed to providing 
accommodations in all parts of the hiring process. If you require an accommodation, we will work with 
you to meet your needs. 
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Vice President, Communications & Donor Experience 

North York General Foundation 
 

 

THE OPPORTUNITY 
 

North York General Foundation (NYGF) is 

seeking a new Vice President, 

Communications and Donor Experience to 

develop and lead an integrated, multi-channel 

strategy focused on driving revenue growth, 

enhancing the brand, and elevating donor 

engagement to support one of Newsweek’s top 

5 hospitals in Canada two years in a row and 

among the top 100 globally. Making a World of 

Difference to patients and their families is what 

drives our passion for health care philanthropy. 

 

The Vice President will provide leadership in developing and implementing strategies for marketing 

and communications to support revenue generation, brand building and donor engagement activities. 

This role will directly oversee marketing, communications, special events, direct response, and donor 

relations.  

 

The Vice President, Communications and Donor Experience will be a savvy and proven marketing 

and communications specialist with a strong background in developing innovative and integrated plans 

to: support revenue generation across all fundraising channels; build the Foundation’s digital footprint 

and influence; strengthen the NYGH brand in partnership with the hospital; enhance the donor 

experience at all levels; and position the Foundation to launch one of the largest capital campaigns in 

the Greater Toronto Area.   

 

Reporting to the Foundation President and CEO and leading a team of eight, the Vice President will 

serve as a key member of the Foundation’s senior leadership team and will hold critical relationships 

with prospective and current donors, board members, physicians, medical staff, and senior team 

members.  
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ABOUT NORTH YORK GENERAL HOSPITAL 

North York General Hospital (NYGH), affiliated with the University of Toronto, is one of Canada's 

leading community academic hospitals. We offer our culturally diverse community a wide range of 

acute care, ambulatory and long-term care services across multiple sites. Through partnerships, 

collaboration and academic endeavours, we seek to set new standards for patient- and family-centred 

care. Working together with our patients and their families, we are making a world of difference.  

 

We provide an exceptional care experience for our patients and their families and have proudly served 

our diverse communities in North Toronto, and beyond, since 1968.  

 

The hospital partners with 36 different academic institutions, including the University of Toronto, to 

prepare future physicians, nurses and other health care professionals to work in interprofessional 

teams, providing essential care in a community hospital setting. NYGH programs are the training site 

for four core clerkship programs and we provide a site for core rotations to 22 different University of 

Toronto Residency Programs. Over 300 North York General physicians have faculty appointments at 

the University of Toronto. Each year, 1,200 nursing students come here to learn and develop their 

clinical skills. 

 

Our staff, physicians and volunteers have a history of transforming health care to better serve our 

patients. We are leaders who adopt the most innovative health information technology, strategists who 

carefully chart patient flow and find ways to reduce wait times, and visionaries who dream of, and work 

towards, the ideal patient experience. From boardroom to bedside, we go above and beyond to offer 

the best and safest care. We put our patients first in everything we do. 

 

In 2019, North York General Hospital was ranked the second best 

hospital in Canada by Newsweek Magazine and scored in the Top 

100 in the world. In 2020, North York General remained in the top 5 

in Canada and the top 100 globally.  

 

 

 
Areas of Care 
North York General Hospital provides a wide range of acute care, ambulatory and long-term care 

services at multiple sites. Our goal is to provide an exceptional care experience for our patients and 

their families. Everyone's role at our hospital contributes to our shared purpose of providing patient- 

and family-centred care. 

 

• Cancer Care 

• Family Medicine 

• Laboratory Medicine 

• Medical Imaging 

• Mental Health 

• Surgery 

• Emergency Care 

• Genetics 

• Maternal, Newborn and Paediatric Care 

• Medicine and Elder Care 

• Palliative Care 

 
 

https://nyghfoundation.ca/news-and-publications/north-york-general-ranked-second-best-hospital-in-canada/
https://www.nygh.on.ca/areas-care/cancer-care
https://www.nygh.on.ca/areas-care/family-and-community-medicine
https://www.nygh.on.ca/areas-care/laboratory-medicine
https://www.nygh.on.ca/areas-care/medical-imaging
https://www.nygh.on.ca/areas-care/mental-health
https://www.nygh.on.ca/areas-care/surgery
https://www.nygh.on.ca/areas-care/emergency-care
https://www.nygh.on.ca/areas-care/genetics
https://www.nygh.on.ca/areas-care/maternal-newborn-and-paediatric-care
https://www.nygh.on.ca/areas-care/medicine-and-elder-care
https://www.nygh.on.ca/areas-care/freeman-centre-advancement-palliative-care
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In 2019, we embarked on the next stage of our evolution as a community academic hospital through 

three key planning initiatives: 

New Strategy Planning:  Our roadmap for several years to drive decision-making. 

Master Planning: A long-term plan for the hospital that includes infrastructure and service delivery. 

Ontario Health Team Planning: Partnering with our community on a proposed new model of 

integrated care delivery. 

These initiatives are all part of an organization-wide focus of planning for the future that has steadily 

gained momentum. With one of the fastest growing populations in the Greater Toronto Area — and 

one of the oldest — NYGH is facing unprecedented patient volumes and demand for services in a 

facility built more than 50 years ago. It’s vital we anticipate our patient populations’ needs to ensure 

we continue to meet them — tomorrow, next year, and 20 years from now. 

 
Our Values 
 
Our team provides care with respect, integrity, excellence and compassion. 
 
Respect: We embrace the strength in our diversity and treat everyone with respect and dignity. 
  
Integrity:  Every day, we act in a professional and ethical manner.  
 
Excellence: We strive to achieve better outcomes in everything we do, collaborating with patients, 
families and partners. 
 
Compassion: We provide an exceptional care experience to our patients and their families with 
empathy, sensitivity and understanding. 
 

ABOUT NORTH YORK GENERAL FOUNDATION 

Our mission is to raise and steward funds that enable North York General to deliver exceptional health 

care to our diverse communities. 

 

Exceptional care requires exceptional support. At North York General Foundation, we know this to be 

true, which is why we are grateful to every one of our supporters who understand the central role that 

North York General plays in caring for our community. 

 

The current $180M campaign was established when the $150M campaign was met a year early and 

there were additional hospital priorities which could be captured within the framework of a campaign. 

In late 2018, we announced a new goal of $180M and to date the Campaign has raised $174M. 

 

The Foundation supports our hospital’s most urgent needs, including equipment replacement and 

upgrades, capital projects, and funding our applied research institute and educational awards. We look 

beyond the needs of the day to day and seek to invest in programs and infrastructure that will transform 

how our hospital delivers care and this improved care can be replicated and scaled across Canada.  

 

 

https://www.nygh.on.ca/about-us/overview/our-strategy/planning-our-future/strategy-planning
https://www.nygh.on.ca/about-us/overview/our-strategy/planning-our-future/master-planning
https://www.nygh.on.ca/about-us/overview/our-strategy/planning-our-future/master-planning
https://www.nygh.on.ca/about-us/overview/our-strategy/planning-our-future/ontario-health-team-planning
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This past year we have witnessed the greatest number of concurrent capital projects since the hospital 

opened 51 years ago. And all this progress was made possible by donor support and a strong 

partnership between the Hospital and the Foundation, especially planning and redevelopment. In fact, 

we granted $13.5M to the hospital to fund capital improvements, equipment and technology, and 

research, education and innovation – the highest in our history. 

 

There are a number of new projects, totally driven by philanthropy, which concern mental health care 

in emergency medicine and additional technology in our medical imaging department. A new Revenue 

Generation Strategy to support this transition has been developed and will be delivered to the Board in 

May 2020. These projects will bridge the end of this current campaign while we develop capacity, gauge 

community interest and ability to support a mega campaign. Developing a compelling case for support 

and associated messaging for the next campaign is a critical aspect of this role. 

 
For more information about North York General Hospital and its Foundation, please visit: 
• North York General Hospital 
• North York General Foundation 

• Covid-19 Response 

• Annual Reports and Financial Statements 

• Ways to Donate 
 
 

IDEAL CANDIDATE 

The Vice President, Communications and Donor Experience will be a growth minded, forward thinking 

and ambitious leader with a passion for healthcare who will bring marketing, communications, and 

brand building capability to further raise the profile of one of the top hospitals in Canada.   

 

A highly competent and experienced marketing and communications strategist, the new incumbent will 

bring expertise in enhancing brand awareness including a consistent look and feel that aligns with the 

accomplishments and positive reputation of the hospital and proactively engages audiences and 

stakeholders. In a tremendously competitive philanthropic environment, the new Vice President will be 

someone willing to take smart risks and leverage past success to even greater benefit. The ability to 

build the digital and social assets to support revenue, events, and profile in the community will be a top 

priority.    

 

The successful candidate will bring their expertise in social and digital to all revenue channels and be 

competent in performance-based and data led strategies and plans. Equally well versed in donor 

and/or customer mapping and how to engage stakeholders along their journey, the ideal candidate 

will enhance the full donor experience from their first interaction to each subsequent touchpoint and 

connection with the Hospital and Foundation. 

 

https://www.nygh.on.ca/
https://nyghfoundation.ca/
https://nyghfoundation.ca/
https://nyghfoundation.ca/
https://nyghfoundation.ca/nygh-foundation-news-and-publications/
https://nyghfoundation.ca/ways-to-donate/
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Positive and optimistic, the new incumbent will be adaptive to change and thrive in a fast-paced 

environment. The ideal candidate will be creative in the face of a challenge, responsive in a crisis, and 

proactively seize opportunities to mobilize fundraising efforts that enable donors and the community to 

support the important work of the hospital. The new Vice President will bring a service orientation and 

a strong project management focus, in order to develop, drive and execute a complex, comprehensive, 

and demanding communications calendar.   

 

With an ability to build strong relationships with influencers in the hospital and act as a partner for the 

Chief Communications Officer and senior executives, the successful candidate will collaborate with the 

hospital on messaging and positioning. An understanding of the hospital environment will be an asset. 

 

Genuine and caring, the new Vice President will be a team player with the ability to lead and mobilize 

an engaged and collegial staff with diverse backgrounds, skills sets, and levels of experience. A 

supportive leader capable of assessing and deploying resources appropriately in order to get the most 

out of his or her team, the ideal candidate will creatively and expertly manage multiple priorities and 

demonstrate a model of accountability and oversight. Leading by example, the successful candidate 

must love to roll up their sleeves and work alongside their staff and peers in a hands-on environment. 

  

KEY DUTIES AND RESPONSIBILITIES  

Strategic Leadership: 

• Provide vision, leadership, planning, management, execution and evaluation of all aspects of the 

Foundation’s marketing and communications strategy and donor engagement framework. 

• Collaborate as a member of the Senior Leadership Team on the Foundation’s annual plan, goals 

and strategies. 

• Responsible for developing and managing the annual Marketing & Communications and Donor 

Relations departments’ budgets. 

• Lead the development of creative and meaningful giving opportunities, cases for support, and 

communications/stewardship materials intended to attract significant, long-term donors. 

• Manage and/or participate in relevant committees and sub-committees of the Board of Directors. 

• Set clear priorities and KPIs for program success, and measure progress with a focus on ROI in 

an annual business plan. 

• Liaise, collaborate, and partner with the hospital Chief Communications Officer and participate in 

relevant hospital groups and committees. 

• Incorporate NYGF’s support for diversity, equity, and inclusion, and a ‘growth mindset’ into internal 

and external strategies, team management, and all other initiatives.  

Marketing, Communications and Revenue Generation: 

• Develop comprehensive plans which support the Foundation’s future strategies and align with the 

Hospital’s new strategic plan and purpose statement. 

• Create direction and oversee all aspects of marketing and communications including brand 

development and consistency, advertising, promotion, experiential, collateral, market research and 

digital and social media.  
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• Oversee the development and direct the implementation of strategic donor communications 

including coordinating web and social media sites, donor and impact reports, e-communication, 

gift acknowledgements, event invitations, newsletter updates, and fundraising campaign materials.  

• Develop and diversify direct response strategies to acquire new donors, leverage new and optimize 

existing channels, re-engage lapsed donors, and retain existing donors and support their 

movement through the donor pipeline. 

• Develop KPIs to evaluate marketing initiatives, including post-program analysis and course 

correction through review of budget variance, earned media, awareness, web, social share, and 

other digital metrics. 

• Accountable for event and 3rd party marketing strategies to maximize revenue opportunities and 

enhance presence within the community. 

• Manage integrated Hospital-Foundation rollout of campaigns and initiatives, ensuring alignment.  

Donor Experience: 

• In partnership with the VP, Philanthropy and the Director, Donor Relations & Events, develop and 

implement a stewardship and donor relationship plan with measurable goals and strategies to 

maximize major and transformational gifts from individuals, corporations, and foundations. 

• Build out the stewardship program to engage donors in the life of the Hospital and position NYGF 

in the marketplace as the hospital providing ‘best in class’ donor experience.  

• Assess and develop an ambitious program of stewardship and recognition, including a review of 

the effectiveness of current efforts and where development and implementation of new programs 

would be most beneficial. 

• Support differentiated donor relations strategies across channels of giving i.e. major, annual, 

planned giving. 

Team Management: 

• Manage the marketing, communications, donor relations, and events teams. Responsible for all 

aspects of recruiting, managing, motivating, and developing an effective and efficient team. 

• Administer regular performance evaluations, provide training, mentorship, and coaching, and 

encourage team members in the achievement of individual, departmental and foundation goals. 

• Working with HR, develop long term resourcing strategies to ensure the team is properly resourced 

to achieve long term revenue growth goals. Develop on-boarding and succession plans to ensure 

program continuity and donor centric engagement/long term loyalty. 
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QUALIFICATIONS & COMPETENCIES 

• Progressive leadership experience, with a proven track record in fundraising communication and 

direct marketing, ideally within a hospital, educational or other comprehensive, complex setting.  

• Demonstrated success in the development and implementation of strategic marketing and 

communications plans, campaigns, projects, and initiatives. 

• Proven experience applying data analytics and mining to create strategies to further engage the 

community to identify new prospects and cultivate donors. 

• Demonstrated passion, knowledge, and appreciation of acute care hospitals across the health care 

continuum. 

• Passionate about North York General Hospital and its leadership role in the Greater Toronto Area.  

• Proven track record in brand management and an ability to develop key messaging for the 

organization. 

• Demonstrated experience supporting major gift fundraising.  

• Experience in the strategic development and leadership of high-performance direct response, and 

events. 

• Strong relationship builder who works well in a collaborative environment with diverse groups 

including donors, Foundation and Hospital staff, committees, external strategic counsel, and 

Hospital and Foundation Governors.  

• Excellent communications skills including superior public relations, presentation, writing and 

editing with the ability to prepare material in someone else’s voice. 

• Strong analytical research skills and the ability to strategically use information gleaned through 

market research to improve and enhance communications to target audiences.  

• Demonstrated success in building and retaining a ‘best in class’ team by managing, evaluating, 

and inspiring staff. 

• Comfortable supporting and mobilizing strong, time-challenged senior volunteers and business 

leaders. 

• University degree, ideally in journalism, liberal arts, or business with a marketing focus or related 

field.  Consideration will be given to equivalent combination of education and experience.  
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FOUNDATION LEADERSHIP 
 

Board of Governors 
  

Mitch Frazer, Chair 
Partner, Torys LLP 
 

Daniel Glazerman, Vice-Chair 
Vice President, Evans Investment Counsel 
 

Amir Khashayar, Treasurer 
Shima Homes 
 

Ron Baruch 
Principle, Executive Vice President, Paradise Developments 
 

Shernee Chandaria 
President, Conros Corporation 
 

Cathy Ciccolini 
Owner, Masters Insurance 
 

Leanna Falkiner  
CEO, evoO  
 

Everton Gooden, M.D.  
Division Head, Otolaryngology, North York General  
 

 

Andrew lu  
Vice President, Director of Research, Burgundy Asset 
Management  
 
Lorne London  
Founder, Post City Magazines  
 

Aine O'Flynn,  
Head Global Equity Products, BMO Capital Markets  
 
Graham Rosenberg  
CEO & Founder, dentalcorp  
 
Sandy Walker 
President, Volunteer Services, North York General 

Nicole German, (incoming Chair of the Board, June 
2020)  
Vice President & Global Head of Enterprise Digital 
Marketing & Growth, Scotiabank  
 

Cathy Piedra-McKenzie, Secretary (term complete, 
June 2020)  
President, Kidville Canada 
 

Brad Badeau 
Retired Senior Vice President & CFO, Burgundy Asset 
Management 
 

John Braive 
Retired Vice Chairman, CIBC  
 

Wallace Cheng  
Controller, Prudent Property Management  
 
Samuel Elfassy  
North York General Board Chair  
Vice President, Safety, Air Canada  
 
Jeremy Freedman  
President, Chiefsrule Consulting  
 

David Hicks  
Owner, Canadian Tire 192 
 

Jonathan Lisus  
Partner, Lax O'Sullivan Lisus Gottlieb 
LLP 
  

Ryan Margau, M.D.  
Chief Radiologist and Medical 
Director, North York General  
 

Terry Pursell  
President & CEO, North York 
General Foundation 
 
Joshua Tepper, M.D.  
President & CEO, North York General 
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BIOGRAPHIES 
 
Terry Pursell, President & CEO, North York General Foundation 

Terry joined the North York General Foundation as 

President and CEO in February 2010, and 

launched the comprehensive Campaign for North 

York General, the largest in the history of our 

Hospital. With the $150M goal met in 2018, the 

Campaign was extended to $180M to help meet 

the needs of our community. The North York 

General Foundation exists to help enable the 

hospital to fulfill its mission to lead the pursuit of 

excellence through learning, innovation and 

partnerships. Terry and the foundation staff are dedicated to supporting the hospital's strategic plan 

by raising private funds for equipment, capital improvements, clinical programs, education and 

research.  

Terry has over two decades of experience in the public sector; prior to joining NYGF, she was Vice 

President of Global Business Development and Communications for Right To Play, a global 

organization that uses the transformative power of play to educate and empower children facing 

adversity. Previously, Terry's roles have included Associate Dean, Advancement at the University of 

Toronto, and Campaign Director at York University. 

 

Dr. Joshua Tepper, MD, FCFP, MPH, MBA, President & CEO, North York General Hospital 

Dr. Tepper is a family physician and the President and Chief 

Executive Officer of North York General Hospital. Previously 

he was the President and CEO of Health Quality Ontario.   

Prior to HQO, Dr. Tepper was the inaugural Vice President 

of Education at Sunnybrook Health Sciences Centre. As 

Vice President, he was responsible for Sunnybrook's 

educational strategy and programming for learners, 

physicians and staff, patients and their families and the 

community. Prior to joining Sunnybrook, Dr. Tepper was 

Assistant Deputy Minister (ADM) in the Health Human Resources Strategy Division of the Ministry of 

Health and Long-Term Care. As the ADM he led the HealthForceOntario health human resources 

strategy to ensure that Ontarians have access to the right number and mix of qualified health care 

providers, now and in the future.  

In addition to his involvement in health policy and research at the provincial level, Dr. Tepper has also 

been active on a national scale as the senior medical officer for Health Canada, an adjunct scientist 

at the Institute for Clinical Evaluative Sciences (ICES), and a research consultant for the Canadian 

Institute of Health Information (CIHI). He has received several provincial and national awards for his 

leadership in these positions. 
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Dr. Tepper has always remained in active practice serving marginalized populations and taking on 

clinical leadership roles. He has served as the Medical Director for the Inner City Health Associates 

and President of the Inner City Family Health Team. He was also previously the Vice-President of the 

Society of Rural Physicians. 

He completed Medical School at McMaster University and his residency in Family Medicine at the 

University of Toronto. Dr. Tepper holds a degree in Public Policy from Duke University, a Masters of 

Public Health from Harvard, and then completed his executive Master's of Business Administration at 

the Richard Ivey School of Business where he was the Valedictorian. 

 

Mitch Frazer, Chair, North York General Foundation 

Mitch Frazer is a Partner and the Chair of the Pensions and Employment 

Practice at Torys LLP. His practice focuses on all aspects of pension, 

benefits and employment law. He is the founder of the National Institute on 

Ageing at Ryerson University’s Ted Rogers School of Management, an 

Adjunct Professor at the University of Toronto Faculty of Law, and a former 

Adjunct Professor at Osgoode Hall Law School at York University.  

Mitch publishes and speaks regularly on pension, benefits and employment 

law matters and has been interviewed on television, radio and in print. He is 

the author of "A Practical Guide to Private Pension Plans in Canada" 

published by Canada Law Book and the co-author with Ari Kaplan of the 

second edition of "Pension Law" published by Irwin Law. Mitch is a former 

chair of the International Pension and Employee Benefits Lawyers Association, the Canadian Bar 

Association Pension and Benefits Section and the Ontario Bar Association Pension and Benefits 

Section and the Association of Canadian Pension Management’s National Policy Committee and 

National Conference Committee. For the past several years, Mitch has been named in Chambers & 

Partners' Chambers Global: World's Leading Lawyers for Business, The Client's Guide as a leading 

practitioner in pension and benefits law, in Lexpert/Thomson Reuters’ Canadian Legal Lexpert 

Directory as a repeatedly recommended practitioner in pensions and employee benefits and in 

Woodward White's Best Lawyers in Canada as a leading lawyer in employee benefits law.  

Mitch is also chair of Toronto French School’s Board of Directors, vice-chair of Ryerson University’s 

Board of Governors, a former vice-chair of the North York General Foundation Board and a former 

member of the Board of Trustees of the Ontario Science Centre. Mitch was named by Lexpert 

Magazine as one of Canada's leading lawyers under 40 and was the recipient of one of Precedent 

Magazine’s Inaugural Precedent Setter Awards, Wilfrid Laurier University’s MBA Outstanding 

Executive Leadership Award, North York General Foundation Chair’s Award, Western University Law 

School’s Ivan Rand Alumni Award, Ryerson University’s Ted Rogers School of Management’s 

Honorary Alumni Award, and a Queen Elizabeth II Diamond Jubilee Medal. 
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Nicole German, Incoming Chair, North York General Foundation 

As the Global Head & Vice President, Digital Marketing, Sales & 

Growth at Scotiabank, Nicole is responsible for Scotiabank’s global 

digital marketing, acquisition and growth strategy and operations 

across all lines of business and geographies.  She oversees the 

global martech strategy and enablement and has been a pivotal 

contributor to the Bank’s overall digital transformation.  

Focused on building high performance teams and driving fast-paced 

growth for companies, Nicole has led marketing organizations for 

global enterprise software and technology companies including 

SAP, LinkedIn, Descartes Systems Group, Cube Route Inc., 

Platform Computing, Delano Technology Corp., Psion Teklogix and Hummingbird Communications 

and more.  

She also serves on the advisory board of Scotia Women’s Initiative, as a Vice Chair Governor of North 

York General Hospital Foundation, is the Founder & Executive Director of The Maddie Project, a youth 

mental health not for profit and a Strategic Advisor at a number of start up organizations including 

Talentoday and PieSync (acquired by Hubspot). In 2017, Nicole was recognized as an Urban Hero by 

Inside Toronto and with the Community and Charitable Giving Award by BMO Celebrating Women. 
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ORGANIZATIONAL CHART 
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