
Senior Manager- Direct Marketing  

Region: CAN – Flexible 

Application deadline: November 22, 2019 

The Canadian Red Cross Society (CRCS), a non-profit, humanitarian organization is seeking 
a Senior Manager, Direct Marketing to join our Philanthropy Department.  This is a unique 
opportunity to work with a world recognized brand, humanitarian organization dedicated 
to helping Canadians, as well as the most vulnerable throughout the world. 

Reporting to the Associate Director, Direct Marketing, you will play a key role in overseeing 
and optimizing the lead revenue generating channel for the Canadian Red Cross. 

Who you are: 

Using your well-honed talents, you will be responsible to effectively renew, upgrade and 
reactivate donors as well as continually attract new donors to support our important 
mission. Adept at creating and monitoring complex test plans, you will use your 
considerable skills and experience to develop and manage direct mail strategies for donors 
giving up to $9,999 for both the English and French market. You will work collaboratively 
within the Direct Marketing team on integrating marketing plans as well with other 
colleagues within the Philanthropy team.  

You excel in a matrix environment and will understand and value the need to work 
collaboratively with colleagues in a structure that is designed around the philosophy of 
“One Red Cross”.  You are a strong leader who will bring creativity, ambition and 
collaboration. 

You are a dynamic, experienced marketing and communications expert who embraces the 
fast-paced environment of an organization that responds to the key issues of our time. You 
think strategically about how we influence while also managing the risks and day-to-day 
challenges associated with direct marketing. 

You will Enjoy: 

Culture: an organization that is guided by our fundamental principles of humanity, 
impartiality, neutrality, independence, voluntary service, unity and universality 

Opportunity: to work with the best and brightest in the non-profit field, in an environment 
that promotes continuous learning, creativity and collaboration 



Flexibility: alternative work arrangements and paid time off for those “life happens 
moments” 

Employee Benefits: achieve a work/life balance for you and your new team with 
competitive vacation time, generous personal days and flexible work arrangements 

Meaningful Work:  you will be making decisions and developing strategy that will create 
an impact at a global level 

 
In this role you will: 

 In collaboration with the Associate Director, ensure organizational fundraising goals are 
met in relation to budget and timelines.  You will act as a key contributor to the overall 
annual budget, providing all necessary statistical and financial information, as well as lead 
quarterly meetings with the primary agency to review file trends and testing strategies; 

 Manage the Canadian Red Cross’ primary mail programs including: House Renewal, 
Acquisition Disaster Donor Conversion, High Value and Blended Giving ($1-9,999) 
campaigns which includes overseeing the development and execution of highly complex 
Direct Mail strategies and campaigns to ensure maximum effectiveness; 

 In collaboration with the agency, lead the control and testing strategy as well as campaign 
development, including: creation of the project brief, supply of relevant content and 
feedback at all stages of production; 

 Provide thought leadership to internal Canadian Red Cross teams requesting direct 
marketing expertise by acting as a subject matter expert with other teams within the 
organization, with an emphasis on using direct mail 

 Monitor direct mail market trends in Canada and innovative practices from around the 
world to recommend strategies and plans for Red Cross fundraising initiatives and 
priorities 

We’re looking for: 

 Bachelor’s Degree in a relevant discipline from a recognized academic institution, 
preferably in Marketing, Communications, Fund Development 

 Minimum of 7 years of progressive, relevant experience in direct marketing 
 Superior analytical skills and the ability to interpret complex information and to 

communicate it to a variety of audiences 
 Demonstrated track record of providing strategic direction in the development and 

implementation of targeted direct mail marketing campaigns designed to achieve growth 
objectives while maintaining effective cost ratios 

 Superior knowledge of direct mail donor relation principles and data segmentation 
techniques.  Knowledge of Raiser’s Edge as asset 

 Ability to effectively develop strong cross-functional partnerships, evidenced by a track 
record of teamwork and collegiality, building relationships within and beyond the Fund 
Development and marketing functions 



 Excellent management and team building skills with demonstrated supervision and 
leadership qualities, superior interpersonal and public relations skills, tact and diplomacy 

 Excellent organizational, planning and hands-on implementation skills 
 Demonstrated project management and strong presentation skills 
 Proficiency in budgeting and financial management skills 
 The ability to manage effectively in a changing environment with multiple conflicting 

demands 
 Passion for driving results 
 Commitment to the Principles of the Red Cross Movement 

Working Conditions: 

 Periodic travel to Toronto or Montreal will be required 
 The position can require irregular hours, including week-ends and holidays without notice 

 

Interested applicants may apply for this position here  

 

 

 

https://trr.tbe.taleo.net/trr01/ats/careers/requisition.jsp?org=CRCS&cws=62&rid=5809&_ga=2.230607580.170022836.1571837793-781815342.1548795934

